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WHY MBA  
IPAG ?
A State-recognised 
school 
Founded in 1965, IPAG Business School is recognized 
by the French State as a member of Conférence des 
Grandes Ecole (CGE), member of AACSB. It has been 
awarded by the European Foundation for Management 
System (EFMD). The school has trained nearly 14,500 
managers and entrepreneurs in a wide range of sectors 
and geographical areas.  

An independent school 
As a Higher Education Institution of General Interest 
(EESPIG), IPAG Business School asserts its independ-
ence. Largely financed by tuition fees, the school does 
not serve any shareholders, and devotes the margins 
it generates to the success of its students.

Professional Approach 
IPAG offers a high degree of professionalism in the cur-
riculum, both in the design of the programmes and in 
the content of the courses, which meet the job market 
requirements while complying with the Association of 
Master of Business Administration (AMBA) standards. 

Custom support 
We organize human-sized classes, which offer stu-
dents abundant opportunities to thrive. Our dedicated 
teaching and administrative team attentively listen to 
students, ensuring a fulfilling learning journey. Addi-
tionally, our career counsellors are committed to guid-
ing students toward a successful professional path.

Broad international 
reach
At IPAG, every day is an international experience.  
We welcome students and professors from over 80 
countries each year. In the past three years, more than 
60 nationalities have entered the MBA program. 

The business school 
of today... and tomorrow

High-level 
professors

Life at IPAG

The MBA

“Learning by doing, friendly  
competition and collective
 intelligence”

Specialisations

“The passport to a major company”

“Building skills through practice”

International careers

“A kick-start from my career”

Joining IPAG
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IPAG’s mission is to train responsible managers 
capable of adapting to a globalised world marked 
by digital transformation and ecological transition. 
Our teaching program is supported by committed 
administrative and teaching teams and expertise  
in several areas:
- Close ties with companies, ensuring that our 
programs align with their needs and offering  
internships and work-study placements for students.
- Exposure to cultural diversity through a large 
number of international students on our campuses 
and study abroad opportunities.
- Awareness of societal and ethical issues and a 
multidisciplinary approach to knowledge.
- Internationally recognised faculty and research, 
contributing to cutting-edge teaching methods.

PREPARING FOR  
A CHANGING WORLD 

E D I T O R I A L

This expertise benefits all IPAG programs. The Grande 
École Programme (GEP) is accredited by the French 
government and its diploma is recognized as a Master’s 
degree. Since 2017, it has also received the prestigious 
EFMD international accreditation. Its Bachelor’s degree 
is also state-approved. Established in 1965, with 
an alumni network of more than 14,000 graduates, 
IPAG is an Établissement d’Enseignement Supérieur 
d’Intérêt Général (EESPIG, i.e., higher education 
establishment of general interest), reinvesting all its 
resources in the success of its stu-dents. Joining IPAG 
means becoming part of a community and a proven  
educational project, and being prepared for the future.  
 
See you soon.

Joining IPAG means 
becoming part of  

a vibrant community 
and a proven  

educational project,  
ensuring you’ll find 

your rightful place in 
the future!

Olivier Maillard
Managing Director of IPAG group
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At IPAG, we train professionals 
to be responsible managers, 
capable of supporting companies 
in a globalised world undergoing 
constant change. To meet this 
challenge, IPAG intends to 
give pride of place to hybrid 
training. This multidisciplinary 
approach provides a different 
perspective on the world, a key 

Promote management adapt-
ed to a globalised and rapidly  
changing world.

Our ambition

Our mission

Our values

THE BUSINESS 
SCHOOL OF TODAY... 
AND TOMORROW!
You cannot predict the future, but you can  
prepare for it! IPAG Business School contributes  
to this by training a new generation of creative,  
open-minded and responsible professionals.

I P A G  B U S I N E S S  S C H O O L

factor in preparing students 
for the world of tomorrow, 
aware of the impact of their 
decisions on their environment. 
This cultural openness and 
training through research help 
to foster commitment and the 
development of critical thinking, 
creativity and innovation, as well 
as specific and cross-disciplinary  
managerial skills. 

Agility                                            
Because in an ev-
er-changing profes-
sional environment, a 
good manager must 
be agile. At IPAG, you 
will learn to adapt to 
any situation.

Engagement
Because companies 
can no longer ignore 
social and environ-
mental issues, at 
IPAG we value each 
individual’s commit-
ment to the collective 
good.

Openness
Because managers 
must think globally, 
at IPAG we encourage 
students to explore 
other cultures and 
value otherness.

Excellence
Because many stu-
dents don’t realize 
how much potential 
they have, IPAG helps 
them bring out the 
best in themselves.



60 years  
of independence

IPAG Business School has proudly maintained 
its independence as a non-profit association 

under the French law of 1901. Since its 
establishment in 1965, IPAG has remained 
steadfast in its commitment to not paying 
dividends to any shareholders, funding all 

its activities through tuition fees and 
strategic partnerships  

with companies.

A COMMITTED VISION 
OF MANAGEMENT 

At IPAG, we champion a dedicated vision of 
management, where our educational initiatives, 
research policies, and academic programs all 
emphasize corporate social responsibility and 
impactful projects that create sustainable value  
for both businesses and society. 

Our programs are designed to elevate students’ 
awareness, instil high ethical standards, foster 
critical thinking, and broaden their perspectives. 
Our ultimate aim is to empower them to embrace 
their roles as responsible global citizens and future 
professionals.

In a testament to our values and dedication, IPAG 
proudly joined the United Nations PRME (Principles 
for Responsible Management Education) program 
in 2019, standing alongside 500+ business schools 
and management training institutions across 80 
countries. It is a true honour for us to be part of this 
global initiative.

Join the movement: the ipagian sustainability 
is waiting for you!

Prof.  Maria Giuseppina BRUNA  
Director of Research, Development and Impact at IPAG. 
Director and Founder of the ‘Inclusive Enterprise’ Chair.
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HIGH-LEVEL 
PROFESSORS

IPAG welcomes close to 200 dedicated business 
professionals annually. From accomplished 
lawyers and bankers to visionary CEOs, division 
managers, and innovative start-up creators, they 
share invaluable practical insights and expertise. 
They are dedicated to empowering operational 
professionals to effectively address today’s and 
tomorrow’s evolving demands. Their unwavering 
contributions are pivotal in shaping the growth of 
aspiring professionals in the industry.

Working 
practitioners

Half of our exceptional teacher-researchers hail 
from the world’s leading universities outside 
France, representing North America, Asia, Europe, 
and the Middle East. In addition to our esteemed 
permanent professors, visiting professors from 
IPAG’s partner universities also bring their expertise 
to our campus. Each year, approximately 40 visiting 
professors enrich our cam-pus with their valuable 
insights and knowledge.

An international
faculty

T E A C H I N G  S T A F F S

Over 300 outstanding professors are now working  
at IPAG Business School. Hailing from diverse backgrounds, 
these dedicated professionals excel in their fields and  
are committed to sharing their knowledge with students. 

Over  
80

teacher-researchers
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IPAG’s faculty consists of over 80 
teacher-researchers, 70% holding a 
PhD. They are highly esteemed by 
their peers and regularly publish in 
top international scientific journals.  
This level of excellence has secured our 
spot in the Shanghai rankings for the 
past five years.

Leading 
researchers

SPEAKERS FROM A WIDE  
RANGE OF BACKGROUNDS

Anne-Cécile  
Pouant
Director of Osmothèque, 
Conservatoire Interna-
tional des Parfums

Christophe 
Lameignère
Former Chair, Sony 
Music France

Cathy Collart
Ex-Former CEO of 
Picard Surgelés

Over  
180
working professionals

Over  
80

teacher-researchers

Laure
ANDRIEU ZECCA 
Alumni 
Europe General 
Manager 
KENZO
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LIFE AT 
IPAG
The MBA programme  
is offered only in Paris.  
Courses are held in our new 
Beaugrenelle campus in the 
15th arrondissement of Paris.

8

O U R  C A M P U S

The Beaugrenelle 
campus

The equipment and facilities of 
this 5,000m² campus at the foot of 
the Eiffel Tower are accessible to 
all IPAG students: a large library, 

computer rooms, co-working 
spaces, reading corners, etc.
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T H E  P R O G R A M M E

Alongside students from around 
the world, you will learn to 
manage teams and steer projects 
in an ethical manner in a business 
environment that is increasingly 
impacted by digital and new 
technologies. 
The 18-month programme and 
includes common core courses, 

THE MBA
The MBA program is tailored for experienced professionals looking 
to advance or shift their career paths. Participants from around 
the globe come to IPAG Business School for an 18-month program. 
The program merges students’ existing professional backgrounds 
with rigorous theoretical instruction, enabling them to analyse 
businesses and formulate solutions within a case-study setting. 
Under the guidance of professors, students collaborate with their 
peers to develop these solutions, applying case-study insights  
to real-world scenarios.

specialised courses, a 6-month 
internship and a hands-on project 
in the service of a company in 
the same spirit as the Capstone 
projects, which are very common 
in English-speaking countries.
An MBA is a passport for high-
level management or consulting 
positions in France or abroad. 

  Strategy

  Management Accounting and 
Finance for Managers

  Operations and Supply Chain 
Management

  Organizational Behavior, Lea-
dership and Change  
Management

  Responsible Business Conduct  
and Sustainability Reporting

  Human Resources &  
Diversity Management

DIGITAL STRATEGY DESIGN  
AND TRANSFORMATION

FINANCE AND INVESTMENTS 

ENERGY AND SUSTAINABILITY  
TRANSFORMATION

INTERNATIONAL BUSINESS  
DEVELOPMENT 

  Marketing
  Innovations & Digital  

Transformation
  Climate Change and  

Contemporary Economics Issues
  International Business Law
  Project Management

  Artificial Intelligence and Data 
Modelling for Businessco

re
 m
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 m
od
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es

Digitalisation of the Value  
Chain and Associated Tools
Agile Approach  
(Agile Principles & SCRUM)
Consulting Approach and  
Jobs of Tomorrow
Digital Marketing

Financing Sustainability Project
Closed Loop Supply Chain  
& Circular Economy
Renewable Energies  
for Business 
Sustainability Strategy  
and Implementation

Financing Sustainability  
Project
Corporate Finance  
and Governance

Wealth and Risk Management

Investment Management

International Trade: Key Decisions 
International Business Strategy

New Market Development:  
Legal Aspects

Negotiation, Persuasion, Influence 

  International Week

 French Culture and Business

 French as a Foreign Language

 MBA Career Week

 Integration Days

 Internship

 Capstone Project

personal and  
professional  
development modules: 
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Concrete projects  
& business gamesKey points

A 6-month internship in a 
company

Core modules in the blended 
learning methods

Personal development work-
shops to improve your leader-
ship skills

Four specialisation 
choices

Weekend Challenge to work on a 
specific business problem

CSR at the heart of each 
programme’s academic project

Lectures and regular meetings 
with professionals

The emphasis put on case 
s tud ies  and  real-wor ld 
scenarios: business games, 
intern-ships in France and 
a b roa d ,  m e e t i n gs  w i t h 
profess ionals ,  Weekend 
Challenge.

A specific individual  
project modelled after  
the Capstone project

Student support: culture  
integration, career planning, 
personal branding and job 
search workshops, leadership 
development seminars

personal and  
professional  
development modules: 
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Learning by 
doing, friendly 
competition 
and collective 
intelligence

Thuy Dao is a finance scholar 
who earned her Ph.D. in Finance 
from Université Paris 8. With 
a strong focus on fintech, low-

carbon transition, and green finance, she 
has been actively in-volved in numerous 
international research projects in 
these cutting-edge fields. She regularly 
publishes her findings in esteemed 
international peer-reviewed journals, 
contributing to the advancement of 
sustainable finance. In 2024, she took on 
the role of MBA Academic Director, where 
she leverages her expertise to shape the 
next leader generation. 

CAN YOU INTRODUCE US TO IPAG’S  
MBA PROGRAMME? 

Thuy DAO. Our MBA aims to train professionals to 
manage teams and carry out projects in an agile, 
ethical, and responsible manner. The 18-month 
programme includes a core management course, 
teaching modules in 6 areas of specialisation,  

a 6-month internship at the end of the course, and 
completion of a Capstone Project in a company. It 
is open to students of all nationalities with 3 or 
more years of higher education, whether they have 
a lot of experience.

SO, IS AN MBA NOT FOR EXECUTIVES 
WHO ALREADY HAVE MORE THAN 10 
YEARS OF EXPERIENCE? 

T.D. No. Our program participants typically have  
2 to 5 years of experience, but occasionally, they 
are just starting their careers. Their variety of 
backgrounds is one of the aspects that makes our 
MBA program so enriching. 

HOW WOULD YOU DESCRIBE  
THE TEACHING?

T.D. We believe in the value of hands-on learning, 
friendly competition, and collaborative problem-
solving. That’s why we focus on group work, 
tackling real-life problems, and frequent role-
playing. We also prioritize maintaining diversity 
in terms of backgrounds, cultures, and ages in all 
our classes.

WHO ARE THE PROFESSORS TEACHING 
IN THE MBA PROGRAMME?

T.D. The practical aspect of our teaching is crucial, 
but it must be grounded in solid academic 
knowledge. That’s why we ensure businesspeople 
and academics are on our faculty. Our stu-dents 
need to be exposed to both worlds in order to be 
properly challenged.

WHAT DO YOUR GRADUATES BECOME?

T.D. They typically start managing teams within 
about 24 months after graduation, or even 
sooner depending on their prior background and 
experience before joining IPAG. The MBA program 
pro-vides access to numerous career opportunities, 
especially internationally, and ultimately leads to 
roles with significant responsibilities.
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2017
Earned an MBA 
degree from 
NEOMA Business 
School 

2022
Earned a PhD 
in Finance from 
University  
of Paris 8 and
joined the 
IPAG faculty 
as a teacher-
researcher

2024
Became Academic 
Director of MBA 
programme

BIO
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S P E C I A L I S A T I O N S

DIGITAL STRATEGY  
DESIGN AND  
TRANSFORMATION
The Digital Transformation and Innovation Management MBA program 
is designed to train change makers. It prepares graduates to excel in the 
digital transformationof the value chain, create new business models,  
and implement a comprehensive global digital strategy.  
The program also includes specific courses  
on innovation management consulting.

MBA in Digital  
Strategy Design  

and Transformation

With over 21 years of experience in 
telecommunications and digital services 
across the Middle East, Sub-Saharan Africa, and 
Europe, Mahmoud brings a wealth of expertise 
in B2C and B2B business management. He has 
a proven track record in formulating innovative 
marketing strategies, managing digital products 
and services, and leading projects to success-
ful completion.
 
Mahmoud holds an MBA in Digital 
Transformation and Innovation Management 
from IPAG Busi-ness School and a Master of 
Science in Marketing from the University of 
Salford. He is also an adjunct professor at 
IPAG, teaching Digital Marketing and Digital 
Consumer Behavior to MBA students. Fluent 
in English, Arabic, and French, Mahmoud is 
a TEDx speaker and an active par-ticipant in 
global forums like One Young World Summit.

MAHMOUD AL MOUFTI 
Head of Digital Strategy 
Design and Transformation 
at IPAG Business School

 

  Mastering the impact of the economy’s 
     digitalisation on various industries and
     business models 

 Managing the digitalisation of a company’s
    value chain 

  Digital marketing and distribution 
    Innovation and method management 
      Accompanying change as a consultant 

    Digital transformation consultant
  Chief Digital Officer
  Innovation Consultant
  Innovation Manager

Mahmoud
 A

L M
OU

FT
I

specialisation courses:
    Digitalisation of the Value Chain 
     and Associated Tools

     Agile Approach (Agile Principles & SCRUM) 
         Consulting Approach and Jobs of Tomorrow 
            Digital Marketing

Career Skills:

Career Opportunities:
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MBA in Energy 
and Sustainability 

Transformation 

ENERGY AND  
SUSTAINABILITY  
TRANSFORMATION
For nearly two decades, companies have operated under evolving CSR 
regulations. Key European laws CSRD, CSDD, and SFDR enhance sustainability 
reporting, promote responsible corporate behaviour, and increase transparency  
in sustainable investments. Companies must train  
employees to adapt to these new environmental,  
social, and governance standards.

  A holistic approach to sustainable development
  Development of a sustainable business model
  Knowledge of international policies 

and the legal framework of sustainable 
development

  Management of sustainability projects 
(indicators, team management)

  Financing sustainable development
programmes

  Marketing and communications applied 
to sustainable development

  Mastering and implementing the
Closed Loop Supply Chain concept

  Chief Sustainability Officer
  CSR Specialist
  Lead Sustainability Specialist
  Sustainability / CSR Consultant

With a solid experience in business, she is an 
expert in CSR issues. She believes that corporate 
social responsibility, which is based on the 
social, environmental and economic triptych, 
is now an integral part of corporate culture. 
Its principles, which originated in soft law, are 
increasingly the prerogative of hard law, and 
result in an increasing number of requirements 
for companies. But this new and more coercive 
approach should not be seen as an obstacle 
to the smooth running of the company.  

On the contrary, the company has everything 
to gain from the deployment of an ambitious 
CSR policy, a formidable opportunity for value 
creation, on the sole condition, however, 
that it wins the support of all stakeholders. 

In this context, Martine aims to share 
her expertise with her students and 
future managers so that they can in  
turn be able to deal with the regulatory 
environment of CSR, identify their internal 
and external stakeholders, map the risks 
inherent to their activity and manage  
possible controversies.

MARTINE DERDEVET
Founding President of 
MAIAO Conseil, PhD in 
International and European 
Law (Paris 1 Panthéon 
Sorbonne)

Martine Derd
ev

et

specialisation courses:
    Financing Sustainability Project 
     Closed Loop Supply Chain & Circular Economy 
      Renewable Energies for Business 
     Sustainability Strategy and Implementation

Career Skills:

Career Opportunities:
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FINANCE 
AND INVESTMENTS

MBA in Finance  
and Investments 

HANS-JÖRG  
VON METTENHEIM
Professor of Finance,  
Chef d’entreprise

Professor Hans-Jörg Von Mettenheim 
serves as the director of IPAG’s Quantitative 
Finance Chair and is an associate fellow at 
the Oxford-Man Institute of Quantitative 
Finance at Oxford University. For the past 
decade, he has organized the International 
Financial Markets Forecasting Conference 
and is the finance editor for the Journal of 
Forecasting. 

In addition to his academic roles, he is the 
Chairman and CEO of Keynum Investments, 
a regulated financial advisory firm catering 
to the needs of banking institutions, family 
offices, and high-net-worth individuals.

This specialization offers a strong foundation in corporate and market 
finance within the ever-evolving landscape of a globalized economy.  
It encompasses the role of AI in market risk management and  
the implications of sustainable development for businesses. It focuses  
on ESG criteria, identifying greenwashing, and overall regulations in  
the realm of “green” investment.

  Mastering investment management tools,
including the main drivers of 
machine learning applications                                    

  Knowledge of global 
and local regulations                             

  Integration of environmental, societal
and governance criteria into wealth management

  Ability to communicate with quantitative specialists
on engineering applications 
(big et smart data)

  Development of financing projects 
for sustainable investments 

  Financial Manager
  Corporate Financial Strategist
  Wealth Manager
  Quantitative Analyst
  Portfolio Manager
  Investment Adviser
  Risk Manager

Hans-Jörg Vo
n M

et
te

nh
ei

m

specialisation courses:
    Financing Sustainability Project 
     Corporate Finance and Governance 
      Wealth and Risk Management 
     Investment Management

Career Skills:

Career Opportunities:
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INTERNATIONAL 
BUSINESS  
DEVELOPMENT
This specialisation offers a detailed exploration of international business, 
focusing on global market development, decision-making in international 
contexts, and navigating global financial markets. Students will develop 
expertise in trade negotiations and gain an understanding of the legal and 
regulatory frameworks that shape international trade. The comprehensive 
curriculum prepares them to tackle the complexities and seize  
opportunities in the constantly evolving 
world of global business.

  Understanding regional and global 
market specificities

  Mastering the principles and rules 
of international trade

  International negotiations
  Evaluating and developing 

international business

  International business developer
  International franchise developer
  International expansion manager
  International account manager
  Market development Consultant

Andrea Cala
br

ò

MBA in  
International  

Business  Development

Andrea Calabrò is the Director of the IPAG 
Entrepreneurship & Family Business Center 
and Professor at IPAG Business School, 
France. He is also Global Academic Director 
of the STEP Project Global Consortium. 

Andrea has also published articles on family 
firms, internationalisation and corporate 
governance in leading international journals 
such as the Strategic Management Journal, 
Entrepreneurship Theory & Practice, the 
Journal of International Business Studies,  
the Harvard Business Review, and the Journal 
of Business Ethics. 

Andrea Calabrò is one of the world’s 
most influential re-searchers. For the fifth 
consecutive year, he is named in Stanford 
University’s “World’s Top 2% Scientists” 
ranking. This prestigious ranking, based on 
bibliometric information from the Scopus 
database, covers 22 scientific fields and 176 
sub-fields.

ANDREA CALABRÒ
Professor of 
Entrepreneurship  
and Business Development

specialisation courses:
    International Trade: Key Decisions  
     International Business Strategy 
      New Market Development: Legal Aspects 
     Negotiation, Persuasion, Influence 

Career Skills:

Career Opportunities:
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A passport to 
join a major 
company 

After 12 years of experience in 
the cosmetics industry, Jessica 
Andrade went back to school to give 
her career a new boost.

TELL US ABOUT YOUR EXPERIENCE 
BEFORE COMING TO IPAG.

Jessica ANDRADE. I came to France from  
Colombia almost 20 years ago after earning 
an international business degree. I worked 
at Servier and then in cosmetics retail at the 
Swiss company La Coline for over 10 years.

AND YOU DECIDED TO GO BACK TO 
SCHOOL?

J.A. Yes. The idea was on my mind for  
several years and I jumped at the chance 
when the opportunity came up. My experi-
ence was no longer enough for me to move 
forward. I had to update my theoretical  
knowledge and earn a degree from a Grande Ecole.

WHY DID YOU CHOOSE AN MBA AND 
WHY AT IPAG?

J.A. I was aware of IPAG's reputation, the scope 
of its network and the quality of its MBA.  
Plus, the International Business Development 

specialisation, which is completely in English, 
was exactly what I was looking for to update my 
knowledge and acquire new strategy, business 
development and management skills. After 12 
years of experience, I didn’t need a programme 
lasting more than 18 months but rather to study 
intensively before going back to work.

WHICH YOU QUICKLY DID?

J.A. Yes. Instead of a 6-month internship in a 
company, I signed a contract with Unilever, 
which later offered me a permanent position as 
a business development manager.

WHAT ROLE DID IPAG PLAY IN 
ADVANCING YOUR CAREER?

J.A. The MBA was a real springboard! Generally 
speaking, the programme allowed me to feel 
very comfortable in my new job as a business 
developer and the degree is an excellent 
passport to join a major company. Perhaps 
more anecdotally, I landed my job on LinkedIn 
a few days after receiving individual coaching 
to update my profile and understand how the 
social network's algorithm works.



1 9

2007
Administrative 
assistant at 
Servier

2008
Starts working in 
retail at La Coline

2020
Enrols in IPAG’s 
MBA programme

2021
Graduates with an 
MBA

Becomes Business 
Development 
Manager at 
Unilever

BIO
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Building 
skills through 
practice 

Sakina Kahlane worked at AXA’s 
Algerian subsidiary for several 
years before choosing IPAG’s MBA 
programme to complete her training 

in Paris and give her career a boost.

YOU WORKED IN INSURANCE BEFORE 
GOING BACK TO SCHOOL IN FRANCE.

Sakina KAHLANE. I did. I earned a master's in 
Marketing and Business Practices in Algiers be-
fore joining AXA as a customer advisor and later 
became a claims manager. I worked there for 
over 3 years and wanted to speed up my career 
advancement.

WHAT DID YOU NEED TO MOVE AHEAD?

S.K. I was starting to gain experience but felt 
that I lacked certain skills, an international out-
look and a degree that would give me a certain 
legitimacy to take on greater responsibilities, 
lead large-scale projects and manage teams.

WHY DID YOU CHOOSE IPAG’S MBA 
PROGRAMME AND THE PROJECT  
MANAGEMENT SPECIALISATION?

S.K. I spent a lot of time comparing master's 
degree programmes at many top schools. IPAG 

had the advantage of being clear, transparent 
and comprehensive in its pedagogical pro-
ject, the organisation of its MBA programme 
and its teaching modules. Lastly, the Project  
Management specialisation allowed me to acquire 
skills that perfectly complemented my previous  
training in just a few months.

DOES THE PROGRAMME LIVE UP TO 
YOUR EXPECTATIONS?

S.K. It sure did. The topics we cover allow us to 
see a cross-section of a company's operations. 
We work on case studies, team management, 
change management, conflict management, 
etc. We really enhance our skills through prac-
tice and strengthen our leadership. And since 
we work in groups most of the time, we have 
to constantly compare our points of view with 
those of others, defend them, speak in public 
and develop our soft skills. Since I’ve been at 
IPAG, I’ve grown more mature and self-confi-
dent. 

TELL US ABOUT THE SPECIFIC SUPPORT 
YOU RECEIVED.

S.K. To give you an example, I thought my CV 
was well organised but a one-to-one coaching 
session with an IPAG specialist opened my eyes.  
We rewrote it from A to Z and did mock inter-
views. Now I feel much more confident looking 
for an internship. I learned to put all my ducks 
in a row.

WHAT ARE YOUR PLANS FOR THE 
FUTURE?

S.K. After my end-of-study internship, which I’d 
like to do in a management and strategy consult-
ing firm, I’m thinking of working in France for a 
few years before returning to Algeria to start my 
own business.
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2017
Earns a marketing 
degree in Algiers

Joins AXA

2021
Enrols in IPAG’s 
MBA programme

BIO
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P R O S P E C T S :

Companies that recruit  
our MBA graduates 
IN FRANCE ABROAD

Opportunities  
in France and  

internationally

INTERNATIONAL
CAREERS

Some figures

63% internationally
37% in France

68% from 1 to 3 months
25% from 3 to 6 months
7% more than 6 months

Where graduates work

Time it took to find their first job:

Most of our MBA graduates work 
abroad and hold positions of  
responsibility in both large 
corporations and start-ups. 
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What they became

Mahmoud 
AL MOUFTI 
Marketing Expert 
 TRANSATEL 

Benoît 
FLORENTINO
Ingénieur d’étude
ALTEN

Jeeda  
OULABI
CSR Project Manager
PLAYFIT FRANCE

Jessica 
ANDRADE
International Sales Director 
POLAAR

Shannon
LEES
Manager, Corporate Partnerships
FEEDING AMERICA

Elie
EL KHOURY
Contrôleur financier 
 CLUBFUNDING 
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A kick-start for 
my career 

Arvind Thambusamy studied 
computer science and worked for 
18 months before graduating from 
IPAG with an MBA in International 

Business Development  in 2012. The MBA 
opened up new doors for him.

Tell us about your experience before 
coming to IPAG.

Arvind THAMBUSAMY. I was born and raised in 
India before moving to the UK at the age of 19 to 
study at Bolton University. After graduating with 
a bachelor's degree in IT, I worked as an Assis-
tant IT Manager in Kuala Lumpur for 18 months.

And then you decided to go back to 
school?

A.T. I had enough of a background to pursue an 
IT career but wanted to expand my horizons to 
access more business-orientated roles. A two-
year master’s programme seemed like the best 
way to do that. I chose a Grande Ecole in Europe 
to be able to work there afterwards and learn a 
new language.

What has the MBA brought to your 
career?

A.T. It really sped up my career advancement. At 
IPAG, I mastered the techniques of intercultur-
al negotiation, international management and 
how to sell products and solutions, skills I didn’t 
have before my MBA. The programme allowed 
me to acquire business skills and taught me 
how to manage international teams.

Did you quickly find a job that met your 
expectations?

A.T. Yes. After graduating, I worked as an engi-
neer at Carglass for 5 years. Then I was hired 
by Neurone-IT, one of France’s leading man-
agement consulting and digital service firms. 
I helped set up their subsidiary in India. Now 
I work for TCS in Paris, which employs nearly 
400,000 consultants in 45 countries. As pro-
gramme manager, I am the interface between 
our clients (Allianz, LVMH, Ingenico, etc.) and our 
teams of French and Indian IT specialists.

What are your plans for the future?

A.T. My goal is to start my own business in France 
and offer infrastructure solutions through com-
puter software to help companies in Europe and 
Africa.

What does IPAG still mean to you today?

A.T. A very open school with teachers and peo-
ple who helped me become what I am today. 
It was in this school, in the enchanting place 
called Saint-Germain-des-Prés, that I discov-
ered French culture and the French language 
and began my integration.
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BIO
2009
Graduates 
from Bolton 
University, UK, 
with a bachelor’s 
in computer 
applications 

2011
Works at Scicom in 
Malaysia

2012
Graduates from 
IPAG with an MBA 
in International 
Business 
Development 
and becomes a 
telecom engineer 
at Carglass

2016
Global Service 
Delivery Manager 
at Neurones-ITS

2021
Becomes Global 
Infrastructure 
Manager at TCS
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JOINING 
IIPAG

KEY INFORMATION:
Type of degree
  MBA with 4 specialisations

Length of the programme
      18 months

Teaching language
      English

Tuition:
      €16,000 

Students can choose to be admitted 
either in the:

      fall or
      spring semester

Admission to the MBA program is determined 
by a jury assessment. After reviewing the 
application, candidates are assessed during 
a 30-minute interview conducted in English. 
The assessment evaluates the candidate’s 
knowledge of management and business 
administration, as well as the relevance  
of their professional experience, if applicable.

ADMISSION
  Prerequisite: a bachelor’s degree  
(180 ECTS credits or equivalent)

 Letters of recommendation and English 
language tests (TOEFL, TOEIC, IELTS or 
Cambridge) are not required but highly 
recommended.
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MORE
INFORMATION:

www.ipag.edu



Suivez-nous sur :

Campus
10, rue du Théâtre - 75015 Paris

01 40 79 64 40

Pour en savoir plus : WWW.IPAG.EDU

GOING BEYOND TOGETHER

REYCIELLE PABLO 
Chargée de Promotion

Internationale 
+33 6 42 72 26 65

CONTACTS

r.pablo@ipag.fr


