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Biography

Assistant Professor of Management at IPAG Business School, Paris. She has been teaching management sciences since
2009. She holds a PhD in Management Sciences from the University of Western Brittany, France, since 2011. Her research
focuses on entrepreneurship, gender equality, and CSR.

She is certified in "Entrepreneurship Development Skills for non-business Students" delivered by HECD in partnership with
ECD and Florida State University. Member of IPAG Chair "Towards an Inclusive Company." Member of UN Women France
since 2023.

 

Education



2011 : Ph.D., University of Western Brittany, France 

Teaching Areas

 

Strategic management

Introduction to management

Logistics and supply chain

Research Areas

 

Entrepreneurship

Gender equality

CSR

Professional experiences

 

Mentor in entrepreneurship for women and young students. She has extensive experience, notably with the Hult
Prize, the most prestigious international social entrepreneurship competition for students.

Certified in Management consulting essentials (2021) delivered by CMC (The International council of Management
Consulting Institutes) and SMDC (The Society of management and Consultant Development). 
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