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Biography

Mélanie F. Boninsegni is an Assistant Professor at IPAG Business School Paris, France, where she is in charge of
developing research and teaching activities for marketing. Prior to joining IPAG, Mélanie was a Research and Teaching
Assistant for the Chair of Marketing at the University of Fribourg, Switzerland. She holds a Ph.D. in marketing from the
University of Fribourg, Switzerland and a Master’s degree in management from the University of Geneva, Switzerland. Within
her curriculum program, she studied as a visiting scholar in Pennsylvania State University, USA; Ewha Womans University,
Korea; and Sophia University, Japan.

Her research focuses on service marketing, relationship management, organizational frontline, artificial intelligence, and
empirical methods. She regularly presents her communications at internationally renowned conferences, and she has been a
reviewer for EMAC for several years. Her research papers have been published in peer-reviewed journals: Digital Policy,
Regulation and Governance, and Journal of Service Management. In parallel to her academic career, Mélanie also gained
expertise and professional experience working as a market researcher for consulting firms.
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2021: Ph.D. in Marketing, University of Fribourg, Switzerland
2017: Diploma in Higher Education & Technology, University of Fribourg, Switzerland
2014: Master in Management, University of Geneva, Switzerland

2011: Bachelor in Management, University of Geneva, Switzerland

Teaching Areas

Principles of marketing

Mix marketing et communication

Market research

Innovation and digital marketing

Customer Relationship Management

Research Areas

Service marketing

Relationship management

Organizational frontline research

Atrtificial intelligence

Empirical methods

Professional experiences

2023: Reviewer, EMAC Regional and Annual Conferences

2020: Marketing Research Consultant, AGILIS, Switzerland



2020: Research & Teaching Assistant, University of Fribourg, Switzerland

2019: Visiting Scholar, Pennsylvania State University, USA
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