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Biography

Jeanette McDonald is a lecturer in Marketing at IPAG Business School where she is the Programme Leader for the MSc in
International Marketing/International Marketing with Tourism and Events. She obtained her Ph.D in Marketing from the
University of Nice, Sophia Antipolis and her MSc in European Marketing and Tourism from Edinburgh Napier University in
Scotland. Her research has been published in the Journal Maghreb-Machrek and presented and published in the actes of the
Congrès de l’ADERSE and the Scientfic Conference of Sustainable Tourism. Jeanette’s industry and managerial experience
lies within the Service and Retail environment. Her research interests relate to Tourist Destination Image Construction and
its influence on Consumer Behaviour and Choice, Ethical Tourism, and Student and Youth Travel.

 

Education

2015: Doctorate en Gestion (Ph.D) Marketing specialisation. Université de Nice, Sophia Antipolis

2006: MSc in European Marketing and Tourism. Edinburgh Napier University, Great Britain

1996: B.A in Hospitality (Tourism Management). Edinburgh Napier University, Great Britain

Teaching Areas



Strategic Marketing Management, Marketing Sectorial (Services and B2B), International Strategic Marketing, Principles &
Practices of Marketing, Marketing Research, Research Methods, Marketing Strategy, Tourism Marketing, Tourism
Management, Consumer Behavior, Corporate Strategy

Research Areas

Tourist Destination Image Construction and its influence on Consumer Behavior, Choice, Ethical Tourism, Student and
Youth Travel

Professional experiences

Since 2001: Lecturer in Marketing/Strategy and Tourism. IPAG Business School, France

Since 2009: Programme Leader of M.Sc - IPAG Business School, France & Partner University

2012 – 2014: Lecturer in Marketing, IAE, Nice, France

2004 – 2009: Lecturer in Marketing & Academic Tutor. SKEMA, Sophia Antipolis, France
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