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Biography

Dr. Stefania Mase is an Associate Professor at IPAG Business School, where she is in charge of the Master in International
Management program and teaches courses in marketing and research methods. She holds a dual Ph.D. from the University
of Macerata in Italy and Sorbonne University (Faculty of Humanities) in France, combining research in management with
aesthetic philosophy.

Her research, influenced by Institutional Theory, explores the connections between institutions, consumer behavior, and the
aesthetic dimensions of marketing. Her work is published in international journals and presented at conferences in France
and abroad.

Part of her research has also been consolidated in her book Art and Business: Perspectives on Art-Based Management,
published by Springer in 2020. Her field of study spans various contexts, including luxury brands, online dating platforms,
and, more recently, family businesses through her active participation in the Successful Transgenerational Entrepreneurship
Practices (STEP) Project Global Consortium.

Education

2016 : Ph.D., Management and Accounting (Macerata U., Italie) & Commerce International et Europe (Sorbonne U., France)
2010: Master’s degree in advertising and communication (Macerata U., Italie)
2009: Specialization in International Trade (Macerata U., Italie)



Teaching Areas

Principes de Marketing

Methodologies de la recherche

Gestion des marques du luxe

Art & Business

Research Areas

Marketing

Consumer culture theory

Institutional theory in marketing

Family and family business

Professional experiences

2023: Associate Professor of Marketing at IPAG Nice, France

2021: Member of the Successful Transgenerational Entrepreneurship Practices (STEP) Project Global Consortium

2018: Academic Director of the Master in International Management, IPAG Nice and Paris Campuses

2018 — 2022: Assistant Professor of Marketing at IPAG Nice, France

2016 — 2018: Teaching and Research Assistant (ATER) at IAE Pau-Bayonne, France
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