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Biography

Charlotte Wang is a Researcher-Professor of Organizational Communication, Negotiation and Intercultural Management as
well as the Asian Relationship Manager for IPAG Business School. She holds a Ph.D. in Information Science and
Communication from the University of Panthéon-Assas Paris II. Prior to teaching at IPAG Business School, Charlotte Wang
worked as a journalist for television channels (TV5 Monde, France 24) in France and newspapers in China. Her research is
currently focused on organization management and business issues affecting the Chinese market.

Education

2009: Doctorate in Information Sciences & Communication. University of Paris II, France

2004: Master in Communication, specialization “Media & globalization”, French Institute of Press, France

2000: Bachelor in Lettres. Shanghai International Studies University, China (PRC)

Teaching Areas

Corporate Communication Strategies, Intercultural Management, Interpersonal Communication, International Negotiation,
Chinese Civilization



Research Areas

Organizational Management, Corporate Communication Strategies, Intercultural Communication, Chinese Culture &
Geopolitics, Media studies

Professional experiences

Since 2014: Assistant Professor at IPAG Business School

2012 – 2014: Lecturer, University of Cergy-Pontoise, France Since

2011: Teacher Researcher, IPAG Business School, France

Since 2011: IPAG Business School, International Service, Manager of Asian Relations, Paris

2009 – 2010: Department of the New Evangelization of Young People - Conference of the Bishops of France,

Paris 2009: France 24, Department of Strategy and International Development, Issy-les-Moulineaux

2009: Artlines Films - Post-production "Tigres et Pandas", broadcast in 2009 on ARTE, Paris

2008: TV5 Monde - Writing of the JT, Paris.

2000 – 2002: CCIFC, French Chamber of Commerce and Industry in China, Communication Service-Publications & Events,
Beijing.
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