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Biography

Mohamed Akli Achabou is a Professor of Strategy, CSR, and Business Marketing Ethics at IPAG Business School. He holds
several master’s degrees in Agricultural and Food Economics as well as a Ph.D. in Management Sciences from Montpellier
SupAgro and obtained his Accreditation to supervise research (HDR) in 2015 at the University Montpellier 1. He is a member
of the “Towards an inclusive company” research group, IPAG BS Research Lab and has been published in many peer-
reviewed journals such as Journal of Business Research, Journal of Business Ethics, Business Strategy and the
Environment and the European Business Review, having won awards for his publications such as the best empirical paper
award at the AIMS Conference 2016. His research focuses on responsible consumption and CSR in companies and he has
spoken at various conferences on the matter.

Education

2015: Accreditation to supervise research (HDR), AES, Université Montpellier 1

2010: Ph.D. in Management Sciences, Montpellier SupAgro

2008: Master’s Degree in Business Engineering, EM Strasbourg

2004: Master’s Degree in Economics of agricultural, food and rural development, ENSA

2003: Master’s Degree in International food economics and management of SMEs, IAM Montpellier



2002: Engineer in Agricultural economics, Algiers

Teaching Areas

Business: Strategy, Marketing, Responsible marketing, Organization theory, Thesis methodology, Economy: Corporate
economics, Socio-economics of organization, Companies and markets, Microeconomics, History of economic facts,
Information and risks, Macroeconomics

Research Areas

Strategy, CSR, Business and marketing ethics

 

Professional experiences

Visiting Professor of Strategy (Master 2 Business engineering) at TEMA Algiers

Since 2010: Professor at IPAG Business School

2009 - 2010: Assistant - Sup Formation Strasbourg.

2005-2008: Assistant - Montpellier University
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